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NHUNG PONG GOP MOI CUA LUAN AN

1. Déng gép vé hoc thuit

Thir nhdt, nghién ctru da chi ra mirc do tac dong cua bon yéu thudc nhan thic
va dic diém ca nhan anh huong dén su gén két cua sinh vién & truong dai hoc. Do
la: i) Gia dich vu cam nhén, va kha ning hap thu tac dong tich cuc dén su gin két
ctia sinh vién 13 hai mbi quan hé chua dugc tim thay trudc day trong bdi canh gido
duc dai hoc; 1) V&1 muc dich cude séng, néu nhu céc nghién cuu trude day cho
rang tac dong dén su gan két cia sinh vién, thi két qua nghién ctru cia tac gia lai
khong tim thiy su ton tai cia mdi quan hé nay; va iii) Tac gia tim thiy tinh bén bi
tac dong tich cuc dén su gén két cua sinh vién tuong tu voi két qua cua mot $6
nghién ctru trudc day, nhung khac nhau & cach thirc do ludng su gan két.

Thir hai, nghién ciru da phat hién vai tro diéu tiét hdn hop cua kha ning hap
thu va vai tro diéu tiét thuan tiy ciua muc dich cudc séng d6i véi mbi quan hé giira
gia tri dich vu cam nhén va sy gén két cua sinh vién. Céc phat hién nay rt ¢6 v

nghia boi chung chua duoc tim thiy trong cac cong bd trudc day.



Thir ba, vé két qua ciia mé hinh nghién ciru, viéc chi ra tac dong rit 16n cia su
gén két d6i v&i chat lugng cudc séng dai hoc 1a mot béng chirng thuc nghiém Ung
dung Ly thuyét tu quyét trong bdi canh gido duc dai hoc, bén canh bing ching &
nhirng linh vuc khac.

Thir tu, viéc chimg minh hinh thitc dao tao giit vai trd diéu tiét nhom, khi tim
thiy su khac biét trong mbi quan hé giita kha ning hap thu véi sy gin két giita hai
nhém sinh vién tép trung va khong tap trung, 1a mot két qua mang tinh kham pha,
c6 thé dua dén goi ¥ cho cac nghién ciru tiép sau.

Va cudi cung, két qua phan tich mot 1an nita khang dinh sy dong thuan véi cac
nghién ctru trude dy khi gidi tinh bi bac bo vai tro kiém soat dbi voi chat luong
cudc séng dai hoc. Trong khi do, vung mién dugc chép nhan 13 bién kiém soéat khi
tim théy c6 su khac biét trong chét luong cudce séng gitra nhom sinh vién hoc tai TP.
Ho6 Chi Minh va nhém sinh vién hoc tai Ha Noi. Phat hién nay cling 1a mot goi y dé

¢6 thé nghién ctru khang dinh trong tuong lai.

2. Déng gop vé phwong phap nghién ciru

Thir nhat, két qua kiém dinh thang do bd sung vao hé thdng thang do luong
cac khai niém gia tri dich vu cam nhén, kha nang hép thu, muc dich cudc séng, tinh
bén bi, su gén két cua sinh vién va chét lugng cudc séng dai hoc mot bodi canh
nghién ctru mdi, dé 1a thi truong Viét Nam. Do vay, diéu nay co thé hd trg cac nha
nghién ctru han 1am va trng dung trong linh vuc marketing giao duc tai Viét Nam va
cong dong khoa hoc thé gidi co thém hé théng thang do dang tin cdy phan anh thi
truong Viét Nam; dong thoi, tao co s& xay dung hé thong thang do thdng nhit trong
céc nghién ctru da quéc gia.

Thir hai, két qua kiém dinh thang do ciing 1 tai liéu tham khao d6i voi cac nha
nghién ctru trong linh vuc tiép thi gido duc dai hoc. Quan trong hon, két qua nghién
clru mot 1an nira cho thay khong nén do luong cac khai niém tiém an bang chinh
chung. Ly do 1a mdi ddi twong nghién ctru ¢ thé hiéu cac bién tiém 4n theo nhiéu

cach khac nhau (Nguyén Pinh Tho & Nguyén Thi Mai Trang, 2011). Y nghia ciia



viéc do ludong khai niém tiém an bang nhiéu bién quan sat 1a dé gia ting gia tri va
do tin cay cua thang do.

Thir ba, két qua kiém dinh mé hinh do ludng trong nghién ctru nay co thé gop
phan kich thich cac nha nghién ctru vé marketing gido duc ndi riéng va cic nha
khoa hoc hanh vi noi chung trong cac nghién ctru can phai danh gia tinh gia tri va
d6 tin cdy cua thang do, khi ding chiing dé do luong nhim dam bao gia tri cua két qua
nghién ctru.

Cuéi ciing, bén canh viéc phan tich dit liéu theo md hinh cdu triic tuyén tinh dé
kiém dinh mé hinh va cac gia thuyét nghién ciru, tac gia con st dung k¥ thuét phan
tich da nhom dé di tim su khac biét gitta cdc mo hinh theo ting nhém d6i tuong
khac nhau; thém vao d6, k¥ thuat tim thy su ton tai ctia cac bién diéu tiét thuan tay
va hdn hop ciing 13 mot diém nhan vé phuong phap trong nghién ciru nay. Do vay,
cong trinh nghién clru cua tic gia c6 thé 1a tai lidu tham khao trong k¥ thuat phan

tich va do luong d61 voi nhitng ai quan tam.

3.  Déng gép vé thuc tién

Trong chién lugc quan tri dai hoc, viéc khong nging gia ting sy gan két cia
sinh vién 13 vo cung can thiét. Ttr goc d6 dai hoc, moi nha quan tri déu theo dudi
viéc phat trién nha trudng bén virng; tuy vy, phat trién bén viing trong gido duc dai
hoc van con d6i mat véi nhiéu thach thire, ma mot trong s6 d6 c6 lién quan dén viéc
thiéu su gén két cua sinh vién. Viéc nhan dién 16 moi quan h¢ cua tung yéu to ddi
VOl su gén két va chat luong cudc séng dai hoc s€ giup nha quan tri dai hoc xac dinh
cac giai phap cu thé dé tao ra moi trudng hoc tp gan két hon, théng qua viéc ning
cao chét lugng dich vu gido duc cling nhu cai thién cac yéu td thudc vé dic diém ca
nhan cua sinh vién. O chiéu nguoc lai, cic giai phap nay ciing s& gitp sinh vién phat

huy gia tri ban than va nang cao chét luong cudc séng dai hoc cua ho./-
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NEW CONTRIBUTIONS OF THE THESIS

1.  Theoretical contribution

First, this study identified the effects of four factors of cognitive and personal
characteristics on student engagement at Vietnam’s universities. The results are as
follows: (i) perceived service value and absorptive capacity impact positively on
student engagement, which remains unexplored in the existing literature on higher
education; (ii) concerning purpose in life, while previous studies demonstrated its
relation to student engagement, no existence of such a linkage was detected in this
study; and (iii) grit was found to have a positive association with student
engagement, which is consistent with earlier findings, but the estimation techniques
employed in the study are different.

Second, the study indicated the mixed (pure) moderating role of absorptive
capacity (purpose in life) in the relationship between perceived service value and
student engagement. These findings, previously unattainable, are therefore of
crucial importance.

Third, the result showing the profound influence of student engagement on

quality of college life is regarded as the empirical evidence of how self-



determination theory was applied in the context of higher education, aside from
evidence in other fields.

Fourth, the justification for the group moderating effect of type of training,
typified by difference levels of the linkage between absorptive capacity and
engagement of full- and part-time students, is an exploratory result recommended
for further research.

Last, the results of analysis, once again in line with earlier findings, rejected
gender with its control over quality of college life. Contrarily, region was accepted
as a control variable as there existed a gulf in quality of college life between two
groups of students in Ho Chi Minh City and Hanoi, which can be fundamentally

exploited in further studies.

2.  Research method contribution

First, the scale test results add to the existing scale system the concepts of
perceived service value, absorptive capacity, purpose in life, grit, student
engagement, and quality of college life in a new context, i.e. the Vietnam’s market.
Hence, this supports academic and applied researchers in the field of education
marketing in Vietnam and the global scientific community with more trustworthy
scales reflecting the Vietnam’s market, forming a basis for constructing a consistent
scale system in multinational studies.

Second, the scale test results are also a source of reference for researchers in
higher education marketing. More importantly, the study results implied that
underlying concepts are not to be measured by themselves, due to the fact that
research subjects each may perceive latent variables in different ways (Nguyen
Dinh Tho & Nguyen Thi Mai Trang, 2011). The aim of measuring the underlying
concepts using multiple observed variables is to augment the validity and reliability
of the scales.

Third, the model test results in the study could motivate the researchers in

education marketing in particular and behavioral scientists in general to evaluate the



validity and reliability of the scales applied in their measurement for optimal
reliability of the results.

Finally, besides the linear structure modeling employed to check the research
models and hypotheses, the multi-group analysis was performed to identify the
differences between the models according to different groups of subjects. Also
considered a highlight of the research methodology is the technique that was
intended to capture the existence of pure and mixed moderating variables, serving

as a useful point of reference in analysis and measurement.

3. Contribution to practice

In formulating higher education administration strategies, it is imperative to
constantly boost student engagement. From this perspective, sustainability in
college education has received rapt attention from all administrators; nevertheless,
still confronting the process are numerous challenges, one of which is a lack of
student engagement. Accurate identification of the relationship that each of the
factors discussed in the study has with student engagement and quality of college
life will likely give substantial rise to feasible solutions to a more coherent learning
environment, through improving the quality of educational services as well as
students’ personal characteristics. The students, on the other hand, will profit from
these solutions, which also maximize their values and enhance the quality of their

college life.

PhD Candidate

Nguyén Thi Poan Trin



