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SUMMARY OF THE NEW CONTRIBUTIONS OF THE THESIS

The results of the author's study presented in the thesis show the academic and
theoretical contributions as follows:

First, this thesis performs study on the quality of the relationship between
manufacturers and distributors in the context of plastic industry in Vietnam. Currently,
Vietnam is a developing country and economy in transition. Therefore, study results
contribute to the relationship quality theory in transition economies.

Second, the thesis explored the scale of "visit", developing the scale of "market
information™ from the factor "market information system™ of Sabherwal and Chan
(2001). Accredited, appropriate and accepted. Therefore, "visit" and "market
information™ are two new factors affecting the components of the quality of the
relationship between the manufacturer and the distributor, contributing to adding a
scale of factors affecting the quality of relationships.

Third, According to previous studies (Athanasopoulou, 2009; Velez and et al.,
2015) the scale of "cooperation” is a component of relationship quality. This study has
demonstrated "cooperation™ as a component of the relationship between manufacturers
- distributors, contributing to the scale of the results of the manufacturer-distributor

relationship.



Fourth, this study examined three scales of "product quality”, "quality of
delivery" and "personal interaction™ derived from relevant and acceptable "relationship
value" studies in the study model of the quality of the relationship between
manufacturers and distributors, contributing to demonstrate the “relationship value™ is
the precursor to "quality of relationship", adding relationship marketing theory.

Fifth, the results of the study were determined in the context of the relationship
between the manufacturers and distributor of plastic products in Vietnam: the
commitment (the component of the quality of the relationship) negatively affects the
economic efficiency distributor of the distributor. This result contributes to the system
of component assumptions of relationship quality affecting the components of
relationship results.

Sixth, the study examined the difference in factors affecting the quality of
relationship by distribution group (plastic of construction materials and household
plastic). The results of determining the quality of the relationship are related to the
characteristics of the product. In addition, verifying the difference of factors affecting
the quality of relationships by group of capital ownership forms of distributors
(businesses and individual business households). The results show that the quality of
relationships is also related to the characteristics of capital ownership form of business
units.

Seventh, compare the results of this study with previous studies, see the
similarities and differences in the scale of components of relationship quality, the
factors affecting the quality of relationship components, the part of the study results
and the hypothesized hypotheses of the study compared to previous studies, which in

turn opens up the next study direction.
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Noi dung ngin gon nhitng déng gép méi vé mit hoc thuit, 1y luin, nhing

luan diém méi rit ra dugce tir két qua nghién ciru, khao sat ciia luan an.

Két qua nghién clru cta tac gia trinh bay trong ludn 4n thé hién nhirng déng gop
vé phuong dién hoc thuat va ly luan nhu sau :

Thir nhat, luan an nay thuc hién nghién ctru vé chat lugng mdi quan hé giita NSX
va NPP trong bdi canh nganh nhya ¢ Viét Nam. Hién tai, Viét Nam la mdt nudc dang
phat trién va nén kinh té trong giai doan chuyén d6i. Do vay két qua nghién ctiru gop
phan b6 sung vao 1y thuyét chat lugng mdi quan hé trong nhitng nén kinh té chuyén
doi.

Thir hai, luan 4n d kham phé thang do “tham viéng”, phat trién thang do “thong
tin thi truong” tir nhan to “hé théng thong tin thi truong” ctia Sabherwal va Chan
(2001). Qua kiém dinh, phu hop va duoc chdp nhan. Do vay, “thim viéng” va “théng
tin thi trudng” 1 hai nhan t6 méi anh huong dén cac thanh phan cta chat lugng mdi
quan hé gitta NSX — NPP, gop phan bd sung thang do nhitng nhan t6 anh huéong dén
chat lugng mbi quan hé.

Thir ba, theo cac nghién ctru trude (Athanasopoulou, 2009) thang do “sy hop tac”
1a thanh phan cta chat lwong mbi quan hé. Nghién ctru nay di chimg minh “sy hop
tac” 1a thanh phan ctia két qua mdi quan hé giita NSX - NPP, gop phan bo sung thang
do két qua ctia mdi quan hé NSX — NPP.

Thir tir, nghién ctru ndy da kiém dinh ba thang do “chét luong san pham”, “chat
lugng giao hang” va “twong tac ci nhan” c¢6 ngudn goc tir cac nghién ciru vé “gia tri
modi quan hé” phu hop va dugc chap nhan trong mé hinh nghién ctru vé chat luong moi
quan hé giita NSX va NPP, gép phan minh chimg cho “gia tri mdi quan h¢” 1a tién
than cta “chat luong mdi quan hé”, bd sung Iy thuyét marketing mdi quan hé.

Thir nim, Két qua cua nghién ciru di xac dinh trong bdi canh mdi quan hé giira
NSX va NPP san phém nhyua & Viét Nam : cam két (1a thanh phﬁn ctia chat luong mbi
quan hé) tac dong tiéu cuc dén hiéu qua kinh doanh ciia NPP. Két qua nay gop phan
b6 sung cho hé thong gia thuyét thanh phan ciia chat lwong mdi quan hé anh hudng
dén thanh phan cua két qua mdi quan hé.

Thir sdu, nghién ctru da kiém dinh sy khac biét cac nhan t6 anh huéng dén thanh
phan cta chat luong mdi quan hé theo nhém san pham phan phdi (nhua vat liéu xay

dung va nhya gia dung). Két qua xac dinh chit lugng mbi quan hé co6 lién quan dén



dic diém cua san phém. Ngoai ra, kiém dinh sy khac biét cac nhan td anh huong dén
chét luong méi quan hé theo nhém hinh thire sé hitu von caa NPP (doanh nghiép va ho
kinh doanh c4 thé). Két qua cho thiy chéat lvong méi quan hé ciing lién quan dén dic
diém hinh thirc s& hiru von ctia cac don vi kinh doanh.

Thir bay, so sanh két qua ctia nghién ctru ndy véi cac nghién ciru trude, thiy duge
su tuong dong va khac biét vé thang do cc thanh phan cua chit luong mdi quan hé,
cac nhan t6 anh huéng dén thanh phan chat luong mdi quan hé, thanh phan cua két qua
méi quan hé va cac gia thuyét da kiém dinh cta nghién ctru so véi cac nghién ciru

trude, tor 46 mé ra hudng nghién ctru tiép theo.
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